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APPENDIX B

WOMEN, INFANT, AND CHILDREN PROGRAM
FARMER’S MARKET NUTRITION PROGRAM

The Women, Infant, and Children Program Farmer’s Market Nutrition Program (WIC FMNP) is a separate program, 

established in 1992 by a congressionally-mandated set aside. This program provides additional vouchers to WIC 

participants that can be used to purchase fresh fruits and vegetables in the WIC appropriation. FMNP provides fresh, 

unprepared, locally-grown fruits and vegetables to WIC participants to expand the awareness, use of, and sales at 

farmers’ markets. 

The program has two goals: to provide fresh, nutritious, unprepared, locally-grown fruits and vegetables from farmers’ 

markets to WIC participants who are at nutritional risk; and to expand consumer awareness and use of participating 

farmers’ markets. By November 15 of each year, each participating state agency must submit a State plan for approval 

for the following year, as a prerequisite to receiving funds, to the FNS Regional Office. FMNP State Plan guidance may 

be obtained at the FNS Regional Office.27

State agencies that administer the FMNP include the agriculture department, the health department, and other agencies 

approved by the chief executive officer of the State or Indian Tribal organization.

Evaluation research has been conducted on the effectiveness of FMNP as a means for increasing fruit and vegetable 

intake and the perceptions of the WIC participants. Research has revealed that among a WIC study population, the 

primary motivators for market attendance included variety of fruit and vegetables (F&V) (76%), quality of F&V (55%), and 

to purchase food grown locally (59%).18 The majority of the total sample agreed (88%) that shopping at the WIC-based 

farmers’ market increased their F&V consumption. WIC FMNP participants were further motivated by low prices (44%) 

and the ability to easily spend FMNP coupons (75%). Additionally, the study finds that location and convenience play a 

critical role in increasing FMNP coupon redemption rates. 28 


